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“Computer Classifieds: Electronic career ser- 
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the payoff is a chance to lead, achieve, and | 
make lifelong friends” (students). Beth Ol- | 


son, May 1992, p. 8. 


| “Shining Examples: 15 inspiring ideas for stu- 


“Events in Vogue: Six tasteful trends for the | 
most stylish soirees—even on a behind-the- | 
times budget” (special events). Donna Shoe- | 


maker, July/August 1992, p. 24. 


“Foundations for the Future: Five campus pro- | 
grams that involve students, promote ad- | 


vancement, and raise money from the newest 


donor base” (student foundations, students). 


Ellen Ryan, May 1992, p. 24. 


“Grand-slam Strategies: Winning tips for cut- | 


ting chapter costs” (alumni clubs and chap- 


ters, cost cutting). Melinda Burdette, Sep- | 


tember 1992, p. 36. 

“Great Show: Experts share 30 spicy ideas for 
top-performing special events” (special 
events). Andrea Barbalich, July/August 1992, 


p. 44. 
“Lifestyles of the Young and Driven: Even a | 
well-established association can get behind | 
the times. Here’s how one college grapples — 


with today’s alumni” (alumni clubs and chap- 
ters). Rick Adams, September 1992, p. 28. 
“New Rules for the Road: A survey shows alum- 


dent alumni programs” (alumni activities, 


students). Mark A. Fisher, May 1992, p. 20. | 


“A Small-shop Needs List: A veteran of a short- 


staffed alumni office shares 14 musts forman- | 


agers” (management, small shops). Karen K. 
Hansen, April 1992, p. 40. 


“Great Show: Experts share 30 spicy ideas for 
top-performing special events” (special 
events). Andrea Barbalich, July/August 1992, 
p. 44. 

“High-tech Major Gifts: How new technology 
can help you manage gifts, prospects, and 
staff” (computers, major gifts). Julie Little- 
field and John Glier, June 1992, p. 24. 


_ “How They Got That Gift: Years of work led to 


“Speaking Volumes: A comprehensive hand- | 
book can keep your alumni board on target _ 
and on schedule” (alumni boards, alumni | 


handbooks). Naomi Thiers, February 1992, 
p. 28. 


“Strategies for Success: A researcher studies the _ 


factors that can make—or break—alumnias- _ 


sociations at two-year institutions” (manage- 


ment, two-year colleges). Claranne Perkins, | 


January 1992, p. 42. 


“Strike Up the Plan: Eight steps to organizing — 


special events that accomplish specific cam- 


July/August 1992, p. 32. 


“Toward a Trouble-free Board: Sure-fire solu- | 
tions to common conundrums” (alumni 


boards). February 1992, p. 33. 


_ “True Value: Events must prove productive and _ 
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jamin F. Kraft, September 1992, p. 30. 


“The Power of Politics: How to turn supportive | 


alumni into political capital for alma mater” 


(volunteers: government relations). Teresa _ 


Scalzo, March 1992, p. 20. 


“SAAs: The Adviser’s View: For the alumni as- 
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with unbeatable returns” (students). Barbara 
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“Both Sides of the Desk: Substantive strategies 
for interviewing—whether you're offering the 
fund-raising job or seeking it” (staffing, ca- 
reer development, hiring). Steven T. Ast, Sep- 
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: n- “Many Paths to Endowment: Unlike hu- 
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ing support). Susan Shea, May 1992, p. 34. 

“Seminar Strategy: Estate planning sessions for 
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32. 


“Who Should Ask for the Gift? The Staff” 
(donor solicitation, staffing, volunteers). J. 
Barry McGannon, January 1992, p. 15. 
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No campus is immune to AIDS. 


But campus communicators have learned 
how to combat HIV and AiDS—through ed- 
ucation. “AIDS on Campus,” CASE’s Octo- 
ber 1992 Issues Paper, addresses how to 
educate on- and off-campus audiences 
about this disease. Michael Lawrence, as- 
sistant director of public affairs at the Uni- 
versity of Texas Health Sciences Center at 
San Antonio, outlines 13 general guide- 
lines for every campus to follow as well as 
nine specific steps to take if a crisis arises. 
For an educational copy, contact Kim 
Hughes at CASE, 11 Dupont Circle, Suite 
400, Washington, DC 20036-1261. 


Bank on it. 

The University of Caigary’s public affairs of- 
fice deposits profit-sharing suggestions 
across campus with deaBank, alow-cost, 
four-page newsletter filled with advice for 
campus communicators. Five or six times 
a year, Coordinator for University Adver- 
tising Nora Whitcher publishes ideas from 
outside sources, reprints of useful articles, 
and success stories from campus Officials. 
To open an account with /deaBank, write 
Whitcher at UC, Public Affairs Office, 2500 
University Dr., NW, Calgary, AB, Canada 
T2N 1N4. 
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